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AGENDA
• Policy Background

• Initiative Team

• Waste Audits

• Recycling

• Food Scrap Collection 

& Diversion  



1. Policy Background 



Affected Entities must:

1. Reduce waste disposal by 10% every 5 years, using FY 2018-2019 as 

the baseline, until reaching a diversion rate of 75%. 

1. In FY 2018-19 our diversion rate was 51.5%

2. Conduct waste audits at all facilities every 5 years  

3. Divert organic waste from landfills

4. Plan to eliminate Single-Use Plastics (SUP)

5. Transition to dual-stream recycling

6. Complete GreenNY Waste Template by Q3 ’24 - complete
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E.O.#22 BACKGROUND & REQUIREMENTS



2. Program Team



Implementation of new initiatives at ESP 

public spaces + concourse, and ESP Office 

Buildings

Commerc ia l  
Leas ing

Implementation of new initiatives at Food 

Court and with food vendors at Empire 

State Plaza.

Res i l i ency  and  
Susta inab i l i ty

Providing project management, intra- and 

inter-agency coordination with DEC, link to 

external resources (CET)
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CORE OGS WASTE DIVERSION TEAM
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Implementation of new initiatives at Empire 

State Plaza public spaces and concourse.
Empire  State  
Plaza  Operat ions



3. Empire State Plaza 
Waste Audit
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EMPIRE STATE PLAZA WASTE AUDIT
• Conducted by Great Forest from 

April 28th to May 9th, 2025

• Waste Audit activities were 

contained to Empire State Plaza 

Loading Docks
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OPPORTUNITIES FOR WASTE REDUCTION FROM AUDIT

• Encourage reusable options.

• Implement source-separated programs for 
food waste, paper fibers, and food-soiled 
paper waste. 

• Reduce single-use plastic waste by reducing 
single-use utensils use by food service 
vendors. 

• Phase out single-use paper towels in 
bathrooms. 

• Prioritize food waste reduction through staff 
trainings and food donation partners a



4. Recycling
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RECYCLING/LANDFILL BRANDING & STYLE GUIDE
COLORS & ICONS used to differentiate the different bins and provide additional guidance
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NEW RECYCLING/LANDFILL SIGNAGE: POSTERS
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NEW RECYCLING SIGNAGE: MONITOR SCREENS
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NEW RECYCLING SIGNAGE: MONITOR SCREENS
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UPDATED BINS & SIGNAGE THROUGHOUT THE PLAZA
Concourse – Repurposed Bins Food Courts – New Bins

• Each bin displays 
permanent signage, 
directed towards high-
traffic areas

• Signage is clearly 
visible from multiple 
angles
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UPDATED BINS & SIGNAGE THROUGHOUT THE PLAZA
Legislative Office Building & Capitol – New Bins

• The visuals are easy to 
interpret, and the QR 
code provides a direct 
link to the website for 
more information



17OFFICE OF GENERAL SERVICES

UPDATED OUTDOOR PLAZA BINS
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NEXT: ESP OFFICE KITCHENETTE BINS
• Kitchen spaces vary among office spaces in size, 

utilities available (i.e. sinks) and seating areas.

• Most had a trash bin and some type of G/P/M 
recycling container for bottles & cans

• In Progress: Standardize bins & signage; educate 
tenants through trainings, website & bulletins



5. Divert Food Waste
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BACK OF HOUSE FOOD WASTE DIVERSION
• Majority of the Plaza food vendors are participating

• Scraps are collected from kitchen operations only (no 

post-consumer generated food waste)

• Contract with local small business for food scraps 

hauling, FoodScraps360

• All collected food scraps are transported to the Town of 

Bethlehem Compost Facility for processing

• As of May 8th, OGS has diverted 

over 27,200 lbs (13.6 tons) of food scraps
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OGS KEY LESSONS
1. Implement consistent branding & messaging

2. Repurpose old infrastructure – New bins are not always the 

best bins! Use the bins that work for your space & needs

3. Utilize existing partnerships – no need to recreate the wheel

4. Invite feedback from key stakeholders early & consistently–

infrastructure, programs, and signage needs to work for ALL 

users (general public/visitors, employees, custodial staff)



Please Take a Second to 
Sort!


