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PROJECT GOALS AND OBJECTIVES

GOAL Target 1
Quantify textile waste generation and
diversion in NYS

Identify curren:trianrlgjrztsfructure and
NYS TEXTILE RECOVERY

activities for textile waste recovery

ASSESSMENT Target 3 Public Facing

Evaluate consumer behaviors and Report:
motivations related to textile waste
generation, disposal, and diversion.

Inform circular textile policy and
investment by evaluating access to and
composition of supply.

Summer 2024

Target 4
Assess fiber composition of post-
consumer textiles at sorting facilities.

FOCUS FOR PROJECT Target 5 .
Document stakeholder sentiments

through interviews with used clothing
collectors
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PART OF A LARGER STUDY: SORTING FOR CIRCULARITY USA
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KEY FINDINGS
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NYS TEXTILE RECOVERY PATHWAYS

Thrift (Charity or Non-Charity)
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KEY FINDINGS

HOW OFTEN RESPONDENTS
THROW AWAY TEXTILES

Always
5.3%

Sometimes
35.6%

Never
59.1%

WHATTHOSE  cvervy [ =

WHO NEVER
tHrow away "=« [ ==

TEXTILES DO Repurpose - a2sm
Resell - 20%

INSTEAD
o 20 a0 50 a0 100
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Methods of Disposing o
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Reuse at Home

Send Back to Brand

Other

Sell I

Give to Family/Friend

Donate
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f All Unwanted Textile Waste
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CONSUMER SURVEY RESULTS: CURRENT DIVERSION
CHANNELS ARE CONVENIENT

Disgree Strongly Disagree
i 2.3%
Somewhat Disagree \ / 0.9%

51% N\,

Neither Agree Nor Disagree
92%

Strongly Agree
33.2%

Somewhat Agree
16.7%

Agree
325%




KEY FINDINGS

NYS Textile Fiber Composition
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2% 1% 2%

undefined

4%
silk
1%

nylon

3%

elastane

0%

© RRS 2023

250,000

200,000

150,000

100,000

TPY in NYS MSW

50,000

Fraction Suitable for Recycling in NYS

36%

21%
19%

13%

1.1% 1.6%

Cotton Nylon Polyester Cotton Nylon Polyester

100% Target Fibre Content >80% Target Fibre Content

20%

Polycotton

Polycotton (all
blends)

40%
35%
30%
25%
20%
15%
10%
5%

0%

% of Total NYS Sample Volume




v

KEY FINDINGS

© RRS 2023

Sorting for recycling requires technology and
automation to reach minimum throughput
volumes.

Catalytic funding must be made available to
activate the build out of a domestic sorting

industry and overcome the steep financial
barriers of capital-intensive equipment and
facility buildout.

Support in the form of grants, loans, financing,
and co-investment should be made accessible.

$

Capital rvewtment from
thanclal hsztutions,




EPR FOR TEXTILES 1S A GROWING TREND

[l Adopted
Proposed
BB Voluntary
Wl ' Effect

Created with mapchart.net
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TEXTILE POLICY IN NYS

Extended Producer Responsibility Act
(Kavanagh/Kelles) (introduced)

Fashion Sustainability and Social
Accountability Act (the Fashion Act; Kelles)
(introduced)

Prohibitions Against the Use of PFAS in
Apparel and Outdoor Apparel for Severe Wet
Conditions (effective 2025)

New York Textile Act to Support Animal and
Plant Fiber Growing, Processing, and Textile
Manufacturing

NYC Commercial Textile Waste Disposal Ban
(in effect)




DATA-DRIVEN POLICY RECOMMENDATIONS

Shift financial drivers

* Alter the cost-revenue dynamics of the recovery system, using policy tools like EPR, mandatory recycled content requirements,
tax breaks for using recycled insulation; elimination of duty drawbacks on unsold inventory, revision of agricultural and oil
subsidies on virgin inputs, virgin material taxes, eco-design requirements, disposal bans, carbon taxes, supply chain
accountability regulations, market development grants and assistance.

Educate consumers

* Increase clarity about what can be diverted to improve consumer confidence in what can be donated, reused, or recycled.

* Increase trust amongst stakeholders. 1) better education about the role of for-profit and not-for-profit collectors and 2)
increased transparency about the final destination of materials.

Motivate Stakeholders

[
MO‘I‘ I vq 1'e Motivate consumers to donate: 1. Community; 2. Landfill Diversion; 3. “feel good”.

Incentive localities to provide textile recovery solutions.
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DATA-DRIVEN POLICY RECOMMENDATIONS

Optimize convenience

* Tailor Offerings by Community Setting. Respondents in urban areas are more inclined to walk to a drop off point, whereas
rural and suburban residents are more willing to drive. The survey also highlights that for certain individuals, limited access to
transportation is a challenge when transporting unwanted textiles.

° °
O 'I'I m IZe * Coordinate Collection Based on Activation Events. Survey results indicate that textile generation is episodic. Over 65% of
respondents remove unwanted textiles from their homes on a periodic basis or when motivated by a particular event rather

than on a continual basis.

* Reduce Participation Effort. Over a quarter of survey respondents that dispose of their unwanted textiles in the trash report
that the time and effort of diversion is a barrier. Establishing convenient collection options for residents will encourage
participation. Examples include home-pick-ups, curbside collection, and mail-back services.

Remove Obstacles

* Change local ordinances that prohibit collection bins (zoning, bin bans. prohibitive permitting cost).

* Help the good actors grow and bad decline. Require textile collectors to register with the state, showing proof of registration,
a certificate of good standing, SMART’s Collectors Code of Conduct; 501 C 3 status for nonprofits and proof of registration as
commercial fundraisers for for-profits partnering with charities.

Remove

© RRS 2023



-

RS

recycle.com

- Yy

MARISA ADLER

SENIOR CONSULTANT
914.714.3673 S —
r‘*‘.‘

L

P AR P A
- .- _ . -


mailto:MADLER@RECYCLE.COM

